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PaintScaping Inc. Merges Real and Virtual Worlds Together with New Art Form at Americana at Brand

Company To Host Special Event December 20th from 6:30-8:30 to Show Behind The Magic Behind The Scenes 

GLENDALE, Calif – December 17, 2010 – PaintScaping Inc., www.paintscaping.com, a leading innovator of a new art form it calls PaintScaping, continues to entertain shoppers at the Americana at Brand with its Winter Wonderland show that merges a virtual world with the existing world.  PaintScaping projects images onto a “real world” building that acts as the stage, in perfect alignment with the features the building.   The building is an essential cast member of the story while characters, colors, and objects are projected and become “living and moving” parts of the building and its features. PaintScaping tells a story by adding emotion and context to conventional projection advertising.   The Winter Wonderland Show began November 26th and closes on Christmas Eve.  Shows debut daily at 7:00 p.m. and 8:00 p.m. on the Green.   To RSVP for the special event please contact Cathy Caplener at cathy@becausepr.com.

PaintScaping is an innovative technology called Spacial Augmented Reality,  that goes beyond the standard use of projecting images onto a structure.  With SAR the real world is the display apparatus.  The President and CEO of PaintScaping, Philippe Bergeron, who is also an award-winning computer animator, uses each structure as an individual canvas or stage.  The structure is critical to the creative formula and becomes a part of the narrative.   The company creates the new art form by integrating the features of the structure and adding emotion and context with computer generated objects, characters, and color.  With this concept PaintScaping is going beyond static advertising by adding feeling and bringing life and a unique story to real world structures. 

The new art form is currently only seen on You Tube.  The company wanted to bring the art to the outside world in real time to create a unique, one and only experience for their audience. The computer generated objects created for shows are tailored to each structure.   Therefore no show is ever the same.   The possibilities of using PaintScaping are vast, especially for advertising and entertainment. 

“Today people more than ever want to escape, be entertained, and feel connected to a story, a belief, or a cause, explains Bergeron.   Our approach is not about showing off technology but merging technology with the real world to bring emotion to an experience in an art form.  “We consider ourselves as artists first who do more than advertising.  We work with all surroundings to bring unique and tailored shows to audiences around the world.” 

PaintScaping, was founded in Los Angeles in 2009 by Bergeron.  PaintScaping comes from the “painting the landscape”, producing images and animation on the real world.  Bergeron is no stranger to innovations. In the 80’s, he co-directed the computer-generated short “Tony de Peltrie,” the world’s first CGI human with emotions. The short story closed SIGGRAPH’85, the most prestigious computer animation festival in the world. Time Magazine called it a “breakthough,” and even John Lasseter, the creative genius behind Pixar, hailed it as a “landmark piece.”
